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Chang, Lisa

y From: Dietrich Schmitt <dschmitt@nwifc.org>
Sent: Thursday, March 24, 2016 3:36 PM
To: Chang, Lisa; Murchie, Peter
Cc: Rachel Norman
Subject: RE: Swinomish add campaign

I spoke to Larry today about other campaign elements that are active. He indicated that there are radio spots on 94.9
KUOW that direct traffic to the What's Upstream website. He indicated these are airing 4-5 times a day.

In summary there are active billboards; Web presence at What's Upstream and soon to be at FB; and lastly radio spots.

Thanks,

Dietrich

From: Chang, Lisa (mailto:Chang.Llisa@epa.gov]

Sent: Thursday, March 24, 2016 2:11 PM

To: Dietrich Schmitt <dschmitt@nwifc.org>; Murchie, Peter <Murchie.Peter@epa.gov>
Cc: rnorman@nwifc.org

Subject: RE: Swinomish add campaign

.Thank you, Dietrich. | have a meeting with an attorney scheduled for Monday, the soonest we were able to find a time
to meet. I'll let you know the outcome of that discussion.

On a related note, FY), this article just came out:
http://www.capitalpress.com/Washington/20160324/federally-funded-website-h
its-at-washington-farmers

From: Dietrich Schmitt [dschmitt@nwifc.org]
Sent: Thursday, March 24, 2016 10:35 AM
To: Chang, Lisa; Murchie, Peter

Cc: rnorman@nwifc.org

Subject: RE: Swinomish add campaign

| have sent an additional ingquiry to Larry to fill in the location and content gaps. There will also be a facebook presence
soon. | also provided you information on the chang.org website yesterday where the Tribe is proposing to have media
present. Once you have reviewed that material it would be great too touch base. Larry is waiting on a response and is
eager to move forward.

Dietrich

Dietrich Schmitt
‘ Salmon Recovery Projects Coordinator
6730 Martin Way E.
Olympia, WA 98516

Email: dschmitt@nwifc.org
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Phone: 360.528.433%

-----0Original Message-----

From: Chang, Lisa [maiito:Chang.Lisa@epa.gov]

Sent: Wednesday, March 23, 2016 9:44 PM

To: Dietrich Schmitt <dschmitt@nwifc.org>; Murchie, Peter <Murchie.Peter@epa.gov>

Subject: RE: Swinomish add campaign ‘

Thank you very much, Dietrich! This is extremely helpful. One additional question - Larry said that Strategies 360 has
also placed digital (e.g., RE| website, but he wasn't sure about this, and he didn't know the scope of where the ads had
been placed - | checked the RE| website and didn't see anything) and radio ads (e.g., NPR}. Do you have any information ‘
on what content is being delivered via social media and other mechanisms to drive traffic to the website? |

Thank you again! : ‘

Lisa

From: Dietrich Schmitt [dschmitt@nwifc.org)
Sent: Wednesday, March 23, 2016 4:49 PM
To: Chang, Lisa; Murchie, Peter

Subject: Swinomish add campaign

Lisa and Peter.

I had a conversation with Larry Wasserman today regarding Lisa's request for better understanding of the current .
geographical distribution and content of the billboards. He has indicated that the picture (see below) used in the current
billboards is the same ones used on the Whatcom Co.
Buses- which were pulled. The current schedule of the Billboard campaign is as follows:

King County Billboard:
o Started week of 2/29, rotates to new locations 4/25 and 6/20

Thurston County Billboard:

o Started week of 3/7, rotates 4/4, 5/2, 6/27

new locations will be determined 3-4 weeks before each rotation.

Also our smaller billboards post as follows:
o #983 Guide Meridian/Horton (Bellingham) - posted week of 3/7

o #1621 State Highway 20/Christiansen Rd. - week of 5/2

o #1014 Guide Meridian/Stuart (Bellingham) - week of 6/27

O
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. The What's Upstream website went active last year.
Regards,

Dietrich






